
Lead Writing 101

Judith Smelser, News Director

WMFE Orlando



It Doesnôt Matter What You 

Say if Nobodyôs Listening



Latest action

Crux of story ïAnswers at least one of the who, 

what, where, when, how and why questions

Tells listener why he or she should care

Newscast Spot Leads



Basic Rules for Lead Writing

ÅBe Active 

ÅDonôt Bury the Lead

ÅBe Selfless 

ÅBe Brief

ÅBe Specific

ÅBeware of Wordy Titles

ÅAvoid Clichés 


